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Typography
Merchbooth's typography branding adheres to both Android's Material Typography 
and Apple's iOS guidelines, ensuring a seamless and professional user experience 
across platforms. 



For Android, the app employs the Roboto font in various weights and styles, such as 
Regular, Medium, and Bold, maintaining consistency with Material Design principles. 



On iOS, Merchbooth uses SF Pro for primary text elements and SF for secondary 
elements, aligning with Apple's Human Interface Guidelines. 



The logotype features Lulo One Bold and Bebas Neue Pro, offering a unique and 
striking visual identity. 



To establish a clear typographic hierarchy, Merchbooth defines specific font sizes 
and weights for headlines, body text, and other elements. Key principles include 
maintaining sufficient contrast, consistent alignment, and appropriate line heights 
and letter spacing to enhance readability and accessibility. By adhering to these 
guidelines, Merchbooth ensures a cohesive visual identity that strengthens brand 
recognition and provides an optimal user experience.

Color Palette

Jam Blue
#0B57B8

Electric Blue
#32A7F3

Steel Blue
#C6E7FC

Groove Grey
#E8E8E8

Stage Light
#F1F1F1

Ghost Light
#FAFAFA

Lights Out
#0B1215

The Merchbooth logo is designed to reflect the dynamic and energetic nature of merchandise management on 
tour. Featuring the distinctive typefaces Lulo One Bold and Bebas Neue Pro, the logo combines bold, impactful 
letterforms with clean, modern lines to convey both strength and sophistication.



Lulo One Bold provides a robust, eye-catching presence, while Bebas Neue Pro adds a sleek, professional touch. 
Together, these typefaces create a balanced and memorable visual identity that captures the essence of the 
touring lifestyle. The Merchbooth logo symbolizes efficiency, reliability, and innovation, making it the perfect 
representation of an app dedicated to supporting merchandise managers in the fast-paced world of live events.
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Inventory

SalesSell Band Merch
User Flows

“My career as a  
merchandising manager 
is incredibly rewarding 
and challenging, but I 
wouldn’t want it any 
other way!”

� Access real time sales & Inventor�
� Smoother and quicker sales proces�
� Fan to band connectio�
� Eliminate count in count our proces�
� Know when more inventory needs to be ordered

Goals

� Merchandise count in count out is lon�
� Manual input and update takes too much tim�
� Keeping track of costs mentall�
� Process can be slo�
� Inventory updates & ordering

Pain Points

Stella has been working in the music industry for 14 years. Her passion for the industry lead her to graduate 
with a degree in Music Business. When not on tour she lives with her roommates and corgi in Nashville, 
Tennessee. She currently works as a touring merchandising manager for a large rock band and loves her job 
because it gives her the opportunity to travel the world doing a job she loves. To stay on top of her duties as a 
touring manager she has various spreadsheets to keep track of sales and inventory. 
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The DEsign Process

Merchbooth is a platform specifically for merchandising managers to enhance the 
concert merchandise experience. With Merchbooth, you can effortlessly sell 
concert merchandise to fans, track real-time inventory, and access up-to-the-
minute sales stats. This innovative tool not only streamlines the sales process but 
also fosters a deeper connection between bands and their fans, making every 
concert memorable and efficient.

objective

The project brief was to design a native mobile app for both iOS and Android, aimed 
at solving a specific user problem. I chose to design an app called MerchBooth that 
helps merchandise managers when selling concert merchandise. The user-friendly 
platform also addresses the lengthy count-in and count-out process by providing a 
real-time sales and inventory screen.

Context

https://www.figma.com/proto/Wrs5JBOMrAaXewdoZWso2s/MerchBooth?page-id=1003%3A2555&node-id=1003-3584&viewport=-2587%2C-41%2C0.61&t=7TQ4IRcnAxSpqj1h-1&scaling=scale-down&content-scaling=fixed&starting-point-node-id=1003%3A3616
https://www.figma.com/proto/Wrs5JBOMrAaXewdoZWso2s/MerchBooth?page-id=1003%3A665&node-id=1003-1754&viewport=68%2C-11%2C0.18&t=6wpTk3WmN2jSQax7-1&scaling=scale-down&content-scaling=fixed&starting-point-node-id=1003%3A1788

